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The future of cosmetics lies in nature 
 
Cattani Herbaceutical cares Naturally sustainable 
Cattani Herbaceutical provides natural and sustainable care 
 
Barbara Strixner, the owner of the company Dr. Cattani Herbaceutical LTD, talks about the origins of her 
company, sustainability and environment and natural cosmetic products.  
 
The questions were asked by Zalina from "Rich Woman Magazine UK". 
 
 
HOW IT ALL BEGAN 
 
When did your company become a "herbal company"? Please tell us a little bit about the origins of Dr. Cattani 
Herbaceutical LTD.   
My company became "Dr. Cattani Herbaceutical LTD" in 2018, when we consciously decided to focus entirely on 
plants. We process about 25 different herbs into extracts in our laboratory. These include in particular those that 
are commonly considered weeds. By changing the name to "Dr. Cattani Herbaceutical LTD" (Herbaceutical is 
English for herbs), we emphasized the importance of these plants for our products. 
My love for medicinal plants was given to me by my parents, who lived very close to nature. But then I started to 
work quite "normally" - and was employed in large concerns and companies. At the age of about 40 I began my 
turn to nature - if you like "back to nature". In 2006 I founded the first natural cosmetics company. This was a 
pioneering act at the time, as natural cosmetics was considered an outsider's business. But I was convinced of 
the potential of this part of the business.  
In 2010 I was able to acquire the company from Dr. Paul Cattani, as there was no successor in the family. This 
was an important milestone, because with this acquisition it was clear that I would consistently continue on the 
path "with nature".  
 
Were there any other reasons that led to Cattani Herbaceutical? 
I was fascinated by the subject of beauty at a very early age - the parental home was also decisive there: my 
mother was a very elegant lady and passed this on to us daughters. I acquired the necessary basic knowledge 
and then continued my education. My thirst for research and curiosity still drive me today.  
 
It is of course important to give Dr. Paul Cattani the place he deserves in my company: he was a doctor and came 
from a centuries-old dynasty of hotel entrepreneurs and doctors in Engelberg. (The Cattani ancestor was born in 
1706.) In this family, they were always intensively and professionally involved with cosmetics, health and 
remedies (1883: entry in the Obwalden Commercial Register). Dr. Paul Cattani then transferred the whole thing to 
the company "Paul Cattani Cosmetic" in 1919. He was a researcher in the field of dermatology (skin diseases) 
with a medical practice in Zurich. And he was looking for remedies on a natural basis.  
In 1945 there was a huge upswing with the emerging turn of people to fashion, beauty and well-being in general. 
The interest in optimal skin care grew. Paul Cattani expanded his product range to include ointments that were 
precisely tailored to the needs of his customers. And he was successful. 
In 2021 we can celebrate the 100th anniversary of Dr. Cattani's life's work - a little late due to Corona.  
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CORONA: The CRISISIS AS OPPORTUNITY 
Let's talk about this difficult time right away: How has Corona influenced your company? 
Of course, this has also affected us, as our main customers have suffered greatly because of the curfew. But we 
have also taken up the new challenges here. For example, we developed hand disinfection - with good sales. And 
we took the time to devote ourselves more intensively to our production in order to be ready to start when times 
were "normal" again. Travel activity was greatly reduced - but overall we experienced it as a fruitful phase. And 
thanks to the modern media, with which we are very familiar, we remained in a lively exchange with the outside 
world - with customers, with suppliers, etc. 
We learned and continue to learn every day - it is also an unprecedented situation for us.  
We also realised that some problems will soon keep us on our toes even more. I am talking about sustainability, 
about turning away from plastics and such global issues. 
 
Were there any immediate effects on the company? Have you made adjustments? 
The lockdown was a serious cut, but in the end it strengthened the contact with our customers. Our company was 
able to survive mainly thanks to our loyal regular customers. That's why I thanked them in April with a "10% 
Corona discount", which is what I wanted to say: We are all in the same boat. 
All trade fairs in the industry were cancelled, which did not hurt us because we do not exhibit at trade fairs 
ourselves. But as a trade fair visitor I always get the latest information there. This was not the case, and I had to 
get the latest information in another way. That went well, but I already missed the personal discussions. 
At Cattani Herbaceutical, we will continue with what has proven itself: We clearly prefer the specialized trade as 
our partner. We deliver directly and without detours, which guarantees sustainability. And we are against a 
minimum order quantity or a minimum turnover. This means that every customer, whether large or small, has the 
same prerequisites for successfully "doing business" with us. 
We are very happy that we can rely on stable and trustworthy business partners and we do everything we can to 
strengthen these partnerships even more. 
We were and are challenged as entrepreneurs, also to secure jobs. I was happy to do this, because I am allowed 
to work with wonderful people. 
 
PACKAGING: ALMOST 100% DEGRADABLE 
You said above that "some problems will soon keep us on our toes more intensively". What exactly do you mean 
by that? 
It has always been important to us to treat the main customers of our products fairly. These are the pharmacists, 
the drugstores and cosmetics shops etc. We do give the public in general the opportunity to buy directly from our 
online shop. But the price at our shop is 10% higher than in the shops. Our online shop should not contribute to 
the shop demise. 
It may be a side note - but in the end, the true character of a company is also shown in how we deal with each 
other humanely - in the middle of our world, which is largely dominated by profit and money.   
 
When I spoke about global issues, I meant, among other things, the following:  
We inhabit this wonderful planet and, especially as producers, we have the responsibility to work consciously and 
actively for the preservation and careful use of resources. Together with experts, I am looking for solutions - and 
my experiences to date show me that this does not necessarily mean a loss of quality of life. On the contrary, it 
will improve. That is why I am not talking about a fundamental contradiction - on the one hand, financially 
favourable solutions at the expense of nature - on the other hand, environmentally friendly processes and 
products and therefore sinfully expensive. 
 
We are market leaders, for example, by producing to order. This means that we avoid any overproduction, which 
is good for the environment. We have no primary and secondary packaging. Of course we know that consumers 
are receptive to a nice design, an attractive photo on the packaging. It is eye-catching and gives pleasure. But 
let's think about it: does it really need that?  
It is very important that everyone thinks about it and acts responsibly. It was soon clear to me with the plastic that 
"omitting, avoiding waste" is the right way to go and not the correct disposal, i.e. waste separation.  
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Did you find a solution to this problem? 
Yes, and basically it's simple: we have to make sure that everything is 100% biodegradable worldwide. Sure, 
plastics are cheap to produce and have many advantages. However, they are mostly made from crude oil and are 
not biologically degradable. 
 
Due to the global shortage of oil and the many negative effects of plastic production and consumption, efforts are 
being made to reduce the consumption of plastic, to better recycle plastic waste or to optimize the product life 
cycle. But this is obviously not enough, and plastic is increasingly coming under criticism. 
The alternative is liquid wood. It is a bio- or ecoplastic product, which is made from wood. There is almost 100% 
biodegradable packaging made from this liquid wood. They are actually wood products, but they are processed in 
a sophisticated way. And so, like other wood products, they can be disposed of either by rotting (biological 
conversion) or incineration. During disposal, only as much CO2 is released as was previously absorbed by the 
plants and trees during their growth. 
At Cattani Herbaceutical,  in 2021, all packaging is manufactured accordingly. 
 
OUTLOOK TO 2021 
 
What responsibility do consumers have to ensure that sustainable raw materials are used in their favourite skin 
care brands?  
It's important for me to know what's in them. What do I apply to my skin? The skin is functionally the most 
versatile human organ. It guarantees the connection between inside and outside. As one of the most important 
organs of our body, the skin is indispensable for our health. I am always aware of this in my daily work. So I am 
also very interested to know what women (and men) experience thanks to our products. It only makes sense for 
me to bring something to the market that serves the beauty, well-being and health of our female consumers.  
 
Where is the beauty industry heading in terms of toxins in products? 
I think customers today are very well informed and look quite consciously at the ingredients and the packaging. 
The end customer has the voting card in his hand by consciously choosing the products that convince him. 
I see a very clear change in values. And that makes me very happy and motivates me to continue to pursue my 
path so consistently. The whole world is changing, so of course the journey 2021 will remain exciting. Since we 
set the course in this direction very early on, we can react today with a certain calmness.  
 
Do you support joint ventures?  
Yes, we ourselves are involved in a joint venture in connection with sandalwood. This cooperation is incredibly 
characterized by enthusiasm and vitality.  
The exchange with others is so important in order to constantly check one's own point of view. 
 
What are some of your favourite medicinal plants?  
I actually love all plants, but dandelions in particular are my favourite. It has an incredible vitality, even penetrates 
tarred roads. The variety of healing powers of this plant is almost limitless. - I am fascinated by nature every day 
anew. 
 
Tell our audience about your plans for 2020/21? 
2020 will soon be coming to an end, 2021 is knocking on the door. So the journey will certainly be even more in 
the direction of "investing in sustainability". For us, that means remaining true to our values. - As a producer, I see 
that "even more nature" is called for.  
Exciting tasks await us, especially in relation to sun products. It is important to keep observing new rules and to 
bring them into harmony with nature. In this way it brings benefits for everyone: consumers, nature and the 
environment. We are aware of this responsibility and are happy to accept it every day. 
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It is fascinating to read about your role as CEO of a 100-year-old, well-established company that has long been 
dominated by men. Do you believe that women are well represented in the workplace today? 
When I observe my environment in business areas, women tend to be underrepresented, which is a pity. And I 
also say very consciously: I like working with men. In everyday dealings, cooperation takes place on an equal 
footing.  
We need courageous men and women in this world! Only a good mix will move us forward and guarantee 
sustainable solutions. 
 
Thank you for this interview. 
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